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"When everybody zigs, zag," says Marty Neumeier in this fresh view of brand strategy. ZAG follows the
ultra-clear "whiteboard overview" style of the author’s first book, THE BRAND GAP, but drills deeper into
the question of how brands can harness the power of differentiation. The author argues that in an extremely
cluttered marketplace, traditional differentiation is no longer enough—today companies need “radical
differentiation” to create lasting value for their shareholders and customers. In an entertaining 3-hour read
you’ll learn:

- why me-too brands are doomed to fail
- how to "read" customer feedback on new products and messages
- the 17 steps for designing “difference” into your brand
- how to turn your brand’s “onliness” into a “trueline” to drive synergy
- the secrets of naming products, services, and companies
- the four deadly dangers faced by brand portfolios
- how to “stretch” your brand without breaking it
- how to succeed at all three stages of the competition cycle

From the back cover:
In an age of me-too products and instant communications, keeping up with the competition is no longer a
winning strategy. Today you have to out-position, out-maneuver, and out-design the competition. The new
rule? When everybody zigs, zag. In his first book, THE BRAND GAP, Neumeier showed companies how to
bridge the distance between business strategy and design. In ZAG, he illustrates the number-one strategy of
high-performance brands—radical differentiation.

ZAG is an AIGA Design Press book, published under Peachpit's New Riders imprint in partnership with
AIGA. For a quick peek inside ZAG, go to www.zagbook.com.
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From reader reviews:

Lauren Marine:

Have you spare time for a day? What do you do when you have more or little spare time? Yep, you can
choose the suitable activity for spend your time. Any person spent their very own spare time to take a go
walking, shopping, or went to the actual Mall. How about open or maybe read a book titled Zag: The
Number One Strategy of High-Performance Brands? Maybe it is being best activity for you. You know
beside you can spend your time using your favorite's book, you can wiser than before. Do you agree with its
opinion or you have additional opinion?

Edward Roth:

The publication with title Zag: The Number One Strategy of High-Performance Brands includes a lot of
information that you can understand it. You can get a lot of benefit after read this book. This book exist new
knowledge the information that exist in this e-book represented the condition of the world currently. That is
important to yo7u to find out how the improvement of the world. This kind of book will bring you in new era
of the syndication. You can read the e-book in your smart phone, so you can read it anywhere you want.

Vincent Mickens:

Do you one of the book lovers? If so, do you ever feeling doubt while you are in the book store? Aim to pick
one book that you just dont know the inside because don't assess book by its cover may doesn't work at this
point is difficult job because you are afraid that the inside maybe not as fantastic as in the outside seem likes.
Maybe you answer could be Zag: The Number One Strategy of High-Performance Brands why because the
great cover that make you consider about the content will not disappoint you actually. The inside or content
will be fantastic as the outside or perhaps cover. Your reading sixth sense will directly assist you to pick up
this book.

Ruth Lowry:

You could spend your free time to study this book this book. This Zag: The Number One Strategy of High-
Performance Brands is simple to bring you can read it in the park, in the beach, train along with soon. If you
did not include much space to bring the printed book, you can buy the e-book. It is make you quicker to read
it. You can save the actual book in your smart phone. And so there are a lot of benefits that you will get
when you buy this book.
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